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ABOUT
Ren's research focuses on the design and management of information technologies to promote
meaningful social connections and effective collaboration. Her research interests are business
use of social media, online community design, distributed collaboration, knowledge
management, and computational modeling of social and organizational systems. Ren's research
on online community design and Wikipedia collaboration has been funded by National Science
Foundation. Her work has been published at Human-Computer Interaction, Journal of
Management Studies, Journal of MIS, Management Science, MIS Quarterly, Organization
Science, Organization Studies, The Academy of Management Annals, and the proceedings of
AOM, CSCW, HICSS, ICIS, and SIGCHI.
Ren has been serving as an Associate Editor for Management Science (Information Systems
Department) since 2015 and on the editorial board of Organization Science since 2008.
Ren is currently working on several projects that study business use of social media to engage
customers and employees. Some example questions that Ren and her collaborators study are:
1) what Facebook users post about businesses on Facebook business pages and how various
types of content lead to engagement, (2) what is the impact of positive and negative word-ofmouth on Facebook and how businesses should respond to negative publicity, (3) what are the
cultural differences that global firms face in leveraging Facebook business pages to engage
customer across different regions. Email her if you are interested in learning more about the
projects.
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